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Banks have a similar name




Banks that share a name with
a failed institution experience
roughly a 0.5% drop in
transaction deposits, even if
they are unrelated to the failed
entity.




First Republic Bank

VS

Republic First Bancorp



First National Bank & Trust
PA, KS, WI




12-Month

Minimum Balance to Obtain Annual $500

Percentage Yield*

>

Interest Rate 0.25 %
r.‘ First National Bank
Annual Percentage Yield 0.25 % L) and TI‘USt Company
A division of Bank First

Personal = Business ¥ Wealth =

Benefits & Features of CDs

| Benefits _=_

v Favorable rates and terms
v 3 month to 5 year maturity options

v Full insurance even over FDIC limits with CDARS®

FNBT's CD accounts are available throughout Southern Wisconsin and Northern lllinois. Contact us to




West Community CU (Missouri)
Community West CU (Michigan)















_All over France
fmdmg great restaurants j




Build 1900 (seen)
Michelin Star (believed)
Booked solid (chosen)
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@ AirOps & @AirOpsHQ Ad
Marketing leaders at @Chime, @Cartainc, @TryRamp, and @Webflow are G I _ _
winning Al search with @AirOps. See how they're driving pipeline in 2026. O g e minnesota business restaurants

Book your demo today!

George
—— Bonaci

VP Growth

AlMode All Images News Forums  Shortvideos Videos More ~ To

Top rated Cheap Upscale Takeout Good for kids

00se area :

Ramp

https://ramp.com » Blog » Vendor management

A

Top 5 Restaurants In Minnesota For Business Dining
Jun 26, 2025 — Based on an analysis of spending patterns, Chowgirls Cate

irOps is going

ing, Porzana, and

fundamentally lead the dining landscape in Minnesota for business ...
change growth.
It S gOIHg to OpenTable

accelerate the
impact and
magnitude were
able to have on
the business.

40 Best Restaurants for Business Meals in Minneapolis

1. Murray's Restaurant & Cocktail Lounge - (6276) - American * Downtown / North Loop ; 2. Z
- [talian * Downtown / North Loop ; 3. Ruth's Chris Steak ... Read more

£ Yelp
airops.com

See How AirOps Wins Al Search for Marketing Leaders









site:ramp.com “business dining" X b @ C

Jun 26, 20245 Shopping Videos Forums  Shortvideos More ~ Tools ~

Rgmp

hitps://ramp.com » Blog » Vendor management

Top 4 Restaurants In Pennsylvania For Business Dining

Jun 26, 2029 — Our analysis reveals that Cuba Libre Restaurant & Rum Bar, La Colombe Coffee Roasters,
and Harp & Crown lead Philadelphia’s business dining ... Read more

Ramp

https://ramp.com » Blog » Vendor management

Top 3 Restaurants In New Jersey For Business Dining

Jun 26, 2025 — Best for: Corporate meetings requiring on-site catering, employee appreciation events,
and daily business dining within office environments. Read more

Ramp

https://ramp.com » Blog » Vendor management

Top 3 Restaurants In Delaware For Business Dining

Jun 26, 2025 — Philly Smoke SoCo brings authentic Southern barbecue excellence to Delaware's
business dining scene through its Wilmington headquarters and ... Read more

Ramp

https://ramp.com » Blog » Vendor management

Top 4 Restaurants In Maryland For Business Dining

Jun 26, 2025 — Based on spending analysis, CFG Bank Arena Concessions, MISSION BBQ, and Cece's
Roland Park lead the business dining landscape in Maryland.

lJun 26, 2025 |

httgls://ramp.com » Blog » Vendor management  :
Top 7/Restaurants In New York For Business Dining

Jun 26, 2025 |- Based on corporate spending data, these seven establishments consistently rank among
New York's most frequented venues for business dining. The ... Read more




utions v Customers Resources v Pricing Signin See ademo

Ramp processes hillions of dollars in business expenses across thousands of companies

every month. Our unigue position in the payments ecosystem provides visibility into actual | S evo |V| ng d | n | n g 'a n d sCa pe

spending patterns, including restaurant and dining expenditures across diverse industries

and business sizes.

Understanding where businesses invest their dining dollars in Minnesota requires morg
anecdotal recommendations. By analyzing aggregate spending data acrgss-=®Brporate cards
business meetings, clie

reveals how Minnesotz

from the Twin Cities' in

Understanding Minnesota restaurant industry

Minnesota's restaurant ecosystem compines a $3.5 billion full-service restaurant market with

a $5.6 billion fast-food segment, suppofting 276,800 foodservice jobs across 11,233

establishments. This robust industry serjes both the state's 5.79 million residents and a

thriving tourism sector that welcomed 8p.2 million visitors in 2023. The culinary landscape

reflects Minnesota's Scandinavian and German heritage through iconic disies like tater tot

hotdish and wild rice casseroles, while the Twin Cities embrace global influen§gs from
Hmong, Somali, and Mexican communities. Independent operators dominate theynarket,
comprising 76% of establishments and driving innovation through sustainable dini
practices and locally sourced ingredients. This combination of traditional comfort fooddand
contemporary fusion creates a distinctive dining environment that caters to diverse busi

needs.

Top 5 restaurants for business meals
ines a $3.5 billion full-service restaurant market with

these Minnesota establishments consistently rank highe-t

Based on aggregated business spending data from corp

ing 276,800 foodservice jobs across 11,233

Catering, Porzana, and Pizza Luce lead the pack in the T

businesses value both upscale dining experiences and n

ves both the state's 5.79 million residents and a

reflects actual corporate spending patterns rather thani

unigue insights into where Minnesota companies invest

D.2 million visitors in 2023. The culinary landscape

budgets.
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Chart 1 - Posts published per month

CMS export, normalized. Volume has fallen consistently every year — from a 2025 average of ~16/mo to a 2025 average of ~9/mo.
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Chart 1. Posts published per month

CMS export, normalized. Volume has fallen consistently every year — from a 2023 average of ~16/mo to a 2025 average of ~9/mo.
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Chart 2 - % of new posts clearing the 50-session bar in 90 days

The "earned audience" test. Search and Al platforms intentionally excluded — those reward keyword targeting, not whether content moved someone.
This measures resonance via direct, social, and trusted referral.
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BANANA REPUBLIC




Google

~ Q ethical jeans|

Google Search I'm Feeling Lucky

Watch Google I/O to learn about the latest innovations, news, and Al updates

Ranked #5
TR Ra N ked # 5 5

Wudie JeAns ca




BANANA REPUBLIC WOMEN MEN LINEN PERSONAL STYLING SALE  Sear

Page | of |

Jated Categories

IDrganic Selvedge Jeans  Selvedge Jeans Made In USA  SoftJeans  Mens Straight Organic Jeans  Denim Jeans  Boyfriend Jeans  Utility Jeans  Straight Jeans  Raw Selved

I‘Straight Leg Selvedge Jeans  Indigo Jeans  100% Cotton Jeans

th= More

ETHICALLY MADE JEANS

Discover our collection of ethically made jeans at Banana Republic. Crafted with sustainability in mind, our jeans are made from organic cotton, ensuring a
reduced environmental impact. With a focus on fair trade practices, these jeans are created by skilled artisans who are paid fair wages. Choose from a
range of styles including straight and slim fits, all designed to provide both comfort and style. Shop our ethically made jeans collection and make a positive
impact on the planet.

SUSTAINABLE FABRICS

Our ethically made jeans are crafted from organic cotton, a sustainable fabric that is grown without the use of harmful chemicals. By choosing organic
cotton, you are supporting a healthier environment and reducing your carbon footprint. These jeans are not only eco-friendly but also soft and comfortable
to wear, making them a great choice for everyday wear. Embrace sustainable fashion with our ethically made jeans.

TIMELESS STYLE

Our ethically made jeans feature timeless styles that never go out of fashion. Whether you prefer a classic straight fit or a sleek slim fit, our jeans are
designed to flatter your figure and provide a versatile wardrobe staple. With their clean lines and high-quality craftsmanship, these jeans can be dressed
up or down for any occasion. Invest in ethically made jeans that will stand the test of time.

CONSCIOUS CHOICES

By choosing ethically made jeans, you are making a conscious choice to support sustainable and ethical practices in the fashion industry. Each pair of
jeans is made with care and attention to detail, ensuring a high-quality product that you can feel good about wearing. Join us in making a positive impact
on the world by shopping our collection of ethically made jeans.
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+ ethical jeans Companies|




Strong ethical denim brands (by positioning)

1) Most credible / “deep sustainability”

These are the ones pushing the model forward:

¢ MUD Jeans — circular model (lease + recycle old jeans), B Corp certified  wikipedia

VA VA VA VA VA VAN
e Triarchy — plastic-free stretch denim + water recycling systems  sustainably kind..
VA VA VA VA VA VAN
e E.LV.Denim - 100% upcycled, zero-waste production conscious Fashi..
VA VA VA VA VA VAN

¢ Qutland Denim - strong labor focus (anti-exploitation supply chain)

Why this tier matters: These brands are actually rethinking the system, not just swapping fabrics.

2) Balanced (ethical + wearable + accessible)

More mainstream, easier to buy and wear daily:

* Nudie Jeans — free repairs for life, transparency reports

e Everlane - “radical transparency” on factories and pricing
e Warp + Weft — strong on water reduction + size inclusivity  consi\
e DL1961 - vertically integrated, water-efficient production  conscious Fashi..

¢ OQuterknown — regenerative organic cotton + ethical factories sreare
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This is your
moment -







Marketing built around
channels instead of

CUSTOMERS

problems.




Al is broadly better than
Google at rewarding smaller
players™

*stadium effect / listicles



of consumers distrust
Al-powered search results

Gartner



g )
(orona

Eery




site:greenhouse.com AI features greenhouse recruiting official
site:ashbyhqg.com AI features Ashby recruiting official
site:workable.com AI features workable recruiting official
site:smartrecruiters.com AI features SmartRecruiters official

site:pinpointhg.com AI features Pinpoint ATS official

. site:lever.co AI Interview Companion AI Screening Companion
official

10. site:lever.co Lever AI recruiting official

11. site:g2.com Ashby recruiting reviews 2026 G2

12. site:g2.com Greenhouse recruiting reviews 2026 G2
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@ www.seerinteractive... NV

m Home

~”"  Search Performance

[N Al Performance

A URL Inspection
Site Explorer

=u Sitemaps
IndexNow

@  Backlinks

Keyword Research
2  Recommendations

2 Site Scan

CONFIGURATION NV
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google ads editor

what is geo

Seer Interactive client case studies
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tam sam som meaning

Seer Interactive attribution capabilities
e e B S T

tam vs sam
tam vs sam vs som
Seer Interactive GEO testing methodology

e e W B S

Seer Interactive Al search services

N T U N P

tam sam som model

Seer Interactive paid media management
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Seer Interactive industry experience

e e
Seer Interactive enterprise experience
Seer Interactive technical SEO
Seer Interactive technical SEO capabilities
Seer Interactive implementation services

Seer Interactive response time

Seer Interactive specialization
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Query: Seer Interactive GEO testing ... X

{ www.seerinteractive... NV

Citations @
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Grounding Queries

/O Search your page
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Overdraft + Al Research




WELLS FARGO Sign On Customer Service ATMs/Locations Espanol

Personal Investing & Wealth Management Business Commercial Banking Corporate & Investment Banking

Personal » Checking Accounts » Overdraft Services for Personal Accounts

Overdratt Services for Personal Accounts

Understanding your
overdraft options




What are the overdraft fees for a Wells Fargo account?

For a Wells Fargo personal checking account, the standard overdraft fees are:

& Core overdraft fee

e $35 per overdraft item (transactio ni wellsFargo.com <

i Daily limits

* You can be charged up to 3 overdraft fees per day (max $105/day)] wetsfargocom -

When it applies

¢ The fee is charged only if Wells Fargo pays the transaction (i.e., lets your account go negative).

wellsfargo.com

* No fee if the transaction is declined or returned unpaid. | welfzrgocon

@ Other key details
* No NSF (returned item) fees anymore. | nerawale:

e |If you overdraft by $5 or less, they typically don't charge a fee.] nerdvzie

e They offer an "Extra Day Grace Period"—you may avoid the fee if you fix the balance by the next

business day. | weistargacom

. Ways to avoid fees

e Turn off overdraft coverage (transactions just get declined)

¢ Link a savings/credit account for overdraft protection (no transfer fee) | weistargocom

e Use accounts like Clear Access Banking, which have no overdraft fees | weiszroocon

N/

If you want, | can compare Wells Fargo's overdraft fees vs. other banks—some have eliminated them entirely.

+ Ask anything \ o

ChatGPT can make mistakes. OpenAl doesn't use Seer Interactive workspace data to train its models.



wellsfargo.com/checking/overdraft-services/ N W rﬁ n R 4 O a Y, @ work

ry ‘= SeerSignals - Paid +... {5 Seer - Channel Perf.. & Lydia- AlO + CVR {5 AlvsSearchvsSocial {5 Communities vs Al.. B chad @ Landing Page Previe... »
Bl e - I e e = e el B e
AiRIE »O0RrR ®®
o A
erdrafts? Application
D Manifest
e for items paid into overdraft is $35 per item. We charge no more than three overdraft fees per business day for personal accounts. o _
x Service wor...
We do not charge a returned item / non-sufficient funds (NSF) fee for items returned unpaid. B Storage
Note: We will not charge an overdraft fee on items that are $10 or less, and we won't charge overdraft fees if both your ending daily account balance Storage

and available balance are overdrawn by $10 or less after we have processed all of your transactions. There are no overdraft fees for ATM and everyday

(one-time) debit card transactions unless your account is enrolled in Debit Card Overdraft Service, as described above. » B Local storage

» BB Session stor... Cookie
» BB Extension st... On this pag
- - l? -
Can I make a deposit or transfer to avoid overdraft fees: » & IndexedDB can we:,dacli
: : : . and dels
Yes. Making a deposit or transfer may help avoid overdraft fees. v @ Cookies cookies. Lear

You may avoid an overdraft altogether - including applicable overdraft fees - if you make a covering deposit or transfer before the posted cut-off time @) https://w...
on the same business day that you overdrew your account. Private state...

Interest gro...
With Extra Day Grace Period, if your account is overdrawn, you have an extra business day to make a deposit to avoid overdraft fees. If your available J

balance is positive as of midnight Eastern Time, we'll waive the associated overdraft fees. After your grace period ends, if your available balance is not
zero or positive, a $35 fee may be charged for each overdraft up to a maximum of three.

Shared stor...

Cache stora...

OO0 0OO

Storage buc...

What is the difference between Overdraft Protection and Debit Card Overdraft Service? Background servic.. ¢ 4
Both services are optional and you can sign up for one or both depending on your checking account:- and how you like to manage your money. You can :  What's new X > D
have one, the other, or both - the choice is yours.
= Qverdraft Protection uses available funds from your eligible linked savings, credit card, or line of credit account(s) to authorize or pay a transaction What's new In
if there isn't enough money in your checking account. In other words, the linked account helps you avoid an overdraft in the first place. @ DevTools 146

= Debit Card Overdraft Service allows the Bank to authorize, at its discretion, ATM and everyday (one-time) debit card transactions into overdraft if

there isn't enough available money in your checking account (or in accounts linked for overdraft protection), and an overdraft fee will apply to any
_ o See all new features
item paid into overdraft.

If you are enrolled in both services, we will first use available funds in your linked Overdraft Protection account(s) to cover transactions when you don't
have enough available moneyv in vour checking account. v



Overdraft FAQs

_l_

_I_

_I_

What is an overdraft?

Is an overdraft different from a returned item?

What is the fee for overdrafts?

Our overdraft fee for items paid into overdraft is $35 per item.® We charge no more than three overdraft fees per business day for personal accounts.
We do not charge a returned item / non-sufficient funds (NSF) fee for items returned unpaid.

Note: We will not charge an overdraft fee on items that are $10 or less, and we won't charge overdraft fees if both your ending daily account balance
and available balance are overdrawn by $10 or less after we have processed all of your transactions. There are no overdraft fees for ATM and everyday
(one-time) debit card transactions unless your account is enrolled in Debit Card Overdraft Service, as described above.

Can I make a deposit or transfer to avoid overdraft fees?

What is the difference between Overdraft Protection and Debit Card Overdraft Service?

How much does Wells Fargo's Overdraft Protection transfer or advance?

What will happen if I don't have enough available money in my account to cover an ATM or everyday (one-time) debit card

transaction and I'm not enrolled in Debit Card Overdraft Service?

_I_

How do I decide which overdraft services are right for me?

T lmsae daa T o Jdd B N 5 T Py = B o PR B S

Visible & expandable



BANK OF AMERICA %7 Search Q ‘

y

Menu

Overdrafts And Overdraft Protection

Frequently asked questions

Select a topic you want to learn more about

Topic

‘ Overdrafts and overdraft protection v ‘ View

Showing results for "Overdrafts and overdraft protection®

Expand all | |Collapse all

Balance Connect® for overdraft protection A4

Overdraft v



What are the overdraft fees for a Bank of America account?

As of 2026, Bank of America's standard overdraft policy is:

¢« %10 per overdraft transaction

¢ Maximum of 2 fees per day (so up to $20/day)

A few important nuances

¢ They no longer charge non-sufficient funds (N5F) fees on most accounts

¢« Many everyday debit card purchases or ATM withdrawals will simply be declined instead of charging a

fee if you don't have enough funds| cossnkingrat=:
¢ QOverdraft fees typically apply to things like:
e Checks
¢ Scheduled bill payments

¢ Recurring transactions

Bottom line

Compared to older fees (which used to be ~$%35), Bank of America has reduced overdraft costs significantly

—but you can still pay up to $20/day if multiple transactions overdraw your account.

If you want, | can break down how to avoid those fees entirely (there are a few easy settings most people

miss).

oy P T D - @D Sources



ZIP code * Ko » B8 S : X

Information for: @ Application -
| D Manifest

°¢ Service wor...

/ C % bankofamerica.com/deposits/overdrafts-and-overdraft-protection/ N B e R 4 O 2 2 @ Work :
/ a8 (3 Biz [ Industry % SeerSignals - Paid +.. {3 Seer- Channel Perf.. & Lydia-AlO + CVR {3 Alvs Searchvs Social {3 Communities vs Al... B chad ° Landing Page Previe... »
®

B8 Storage
Storage
» BB Local storage
» BB Session stor... Cookies
C . h » B8 Extension st... On this page yo
onnect with us 6 oios | v
. and delete
v @ Cookies cookies. Learn mc
@ https://w...

B Private state...
B8 Interest gro...
» B Shared stor...
» B8 Cache stora...

Storage buc...

©

Schedule an appointment 844-375-7028

Background servic... viammme »
!  What'snew X >> M x

A
What's new in '
DevTools 146

See all new features
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Account Rate APY? Min. Amount

3 Month 3.34% 3.40% $250
6 Month 3.83% 3.90% $250
9 Month 416% 4.25% $250

WI l i l I 1 Year 3.87% 3.95% $500

? Regular CD Rates by Term and Deposit Amount
. With a minimum deposit of $1,000, get 3.75% Annual Percentage Yield (APY) for 6 months*

Rates are accurate as of January 1, 2026 and are subject to change.

$1,000 - $49,999.99 $50,000 - $99,999.99 $100,000 - $199,999.99 $200,000 - $249,999.99 $250,000 +

Interest Rate APY* Interest Rate APY* Interest Rate APY* Interest Rate APY* Interest Rate APY*

6 Month 3.69 3.75 3.69 3.75 3.69 3.75 3.69 3.75 3.69 375
12 Month 3.69 3.75 3.69 3.75 3.69 3.75 3.69 3.75 3.69 3.75
18 Month 3.64 3.70 3.64 3.70 3.64 3.70 3.64 3.70 3.64 3.70
24 Month 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60
36 Month 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60
48 Month 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60
60 Month 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60 3.54 3.60

No Penalty CD by Term and Deposit Amount

Invest without the risk! With this innovative account type, you can earn more in a shorter amount of time. Plus, there are no penalties for early withdrawal



Checking & Savings Rates

<+ Checking Rates

+ Savings Rates

Business Checking & Savings Rates

<+ Business Checking

-+ Business Savings

Certificates (Regular/IRA/Education) Rates

+ Savings Certificates

<+ Jumbo Certificate

Invisible but expandable



6 Month

12 Month

18 Month

24 Month

36 Month

48 Month

60 Month

With a minimum deposit of $1,000, get 3.75% Annual Percentage Yield (APY) for 6 months*

Regular CD Rates by Term and Deposit Amount

$1,000 - $49,999.99

Interest Rate

3.69

3.69

3.64

3.54

3.54

3.54

3.54

APY*

3.75

3.75

3.70

3.60

3.60

3.60

3.60

$50,000 - $99,999.99

Interest Rate

3.69

3.69

3.64

3.54

3.54

3.54

3.54

APY*

3.75

3.75

3.70

3.60

3.60

3.60

3.60

$100,000 - $199,999.99

Interest Rate APY*

3.69

3.69

3.64

3.54

3.54

3.54

3.54

and are subject to change.

3.75

3.75

3.70

3.60

3.60

3.60

3.60

$200,000 - $249,999.99

Interest Rate APY*

3.69

3.69

3.64

3.54

3.54

3.54

3.54

3.75

3.75

3.70

3.60

3.60

3.60

3.60

$250,000 +

Interest Rate

3.69

3.69

3.64

3.54

3.54

3.54

3.54

APY*

3.75

3.75

3.70

3.60

3.60

3.60

3.60

No Penalty CD by Term and Deposit Amount

Invest without the risk! With this innovative account type, you can earn more in a shorter amount of time. Plus, there are no penalties for early withdrawal.!
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Go gle ¢ credit union of texas mortgage rates

o
niEs

https://www.cutx.org » mortgage-loan

Texas Mortgage Loans

monthly principal and interest payments of $1,340.03. The ...

Compare Mortgage Loans
A typical 20-year conforming $250,000 loan with a fixed rate of 2 ...

15/20/30 Mortgages
A typical 20-year conforming $300,000 loan with a fixed rate of 5 ...

Mortgage Refinance
NMLS #576560 Credit Union of Texas provides mortgage loans ...

5% Down No PMI
NMLS #576560 Credit Union of Texas provides mortgage loans ...

Jumbo Mortgage Loans in Texas
Non conforming loans with a 680+ Credit Score! - JUMBO ...

Maore reciilie fram c1ity arc »



Go gle credit union of texas mortgage rates
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Credit Union of Texas
uiE htips://www.cutx.org » morigage-loans s

Texas Mortgage Lgg

L $250,000 loan with a fixed rate of 2.625°
wents of $1,340.03. The ...

A typical 20-year conformi
monthly principal and interest pa%

Compare Mortgage Loans
A typical 20-year conforming $250,000 loan with a fixed rate of 2 ...

15/20/30 Mortgages
A typical 20-year conforming $300,000 loan with a fixed rate of 5 ...

More results from cutx.org »

.692% APR) would have 360



Credit Union of Texas (CUTX) mortgage rates aren’t published as a simple daily rate sheet, but here's what

current data and benchmarks show:

Current CUTX mortgage rate range (recent data)

e ~6.6% average for 30-year fixed origination Dat=

e Closing costs: ~$3,589 (lower than industry average) origination Datz

These are averages based on recent originations, not today's exact quote.

How that compares right now (April 2026 market) Owns

 National average 30-year fixed: ~6.5%  sankrate

e Credit unions overall: ~6.1%—6.3% typical range worgage-infoc.

What CUTX actually offers

They don't post exact live rates publicly, but they offer:

e Fixed-rate mortgages (15-30 years)
e Adjustable-rate mortgages (ARMs)

e Balloon/hybrid loans  credit unions 0.



Current CUTX Mortgage Rates (Estimated)

Based on recent trends for conforming loans in Texas, C

following ranges:

Loan Type

30-Year Fixed

20-Year Fixed

15-Year Fixed

716 ARM

Credit Union of Texas Mortgage

Interest Rate (As Low As)

5.85%

9.85%

9.35%

6.15%

Estimated APR

6.04%

6.10%

5.60%

6.45%
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(y Seer- Channel Perf.. & Llydia-AIO +CVR 5 Alvs Search vs Social {5 Communitis

NMLS #576560 Credit Union of Texas provides mortgage loans through its affiliate Texas M

credit approval, CUTX's lending policies, and property approval. Prequalification is not a ¢

. .ﬂntyplcal 15 '_-,aearc-:uﬂf-:u rmlﬂ SESD IIIEIEI ||:|E| n with a fn-:edmte E:I'I:EJ.ES"-"LI (2.210% APR) w

purposes DI‘I[}‘ and does not mu:lude arm:uuntz fﬂrtaxes. and insurance premiumes. If appli

rate you may receive will depend on your individual circumstances, including your credi

A typical EIII '_-,aearc::nﬂf-:u rmmg SESDDDDIGE n '.'..flt|'| 2 fn-:ed rate ::nfE E'ES"-"LI [E 692% APR) wo

purposes -EII'Il'_-,.f anc:l dn::e-s. not mn:lu::le amuuntz f-:nrtaxﬁ. am:l insurance p|E-m|urr15 If appli
rate you may receive will depend on your individual circumstances, including your credi

A typical 30- yearcunf-:n rmlﬂ SEE-I:IIZIEIEII::IE N '.‘..fltl'l afn-:ed rate c:nfE'r’Ew'iJ[E 672% APR) wou

purposes -EII'Il'_-,.f anc:l dn::e-s. not mn:lu::le amuuntz f-:nrtaxﬁ. am:l insurance premiumes. If appli

rate you may receive will depend on your individual circumstances, including your credi



Go gle credit union of texas mortgage rates X & @

mm Credit Union of Texas
uE https://www.cutx.org » mortgage-loans 3

Texas Mortgage Loans

A typical 20-year conforming $250,000 loan with a fixed rate of 2.625% (2.692% APR) would have 360
monthly principal and interest payments of $1,340.03. The ...

typical 20-year conforming SP20,000 loan with a fixed rate of 2 ...

gompare Nthage Loan 5

15/20/30 Mortgages

>
A typical 20-year conforming $300,00f/loan with a fixed rate of 5 ...
Mortgage Refinance 3
NMLS #576560 Credit Union of Texas provides mortgage loans ...
5% Down No PMI 3
NMLS #576560 Credit Union of Texas provides mortgage loans ...
Jumbo Mortgage Loans in Texas 5

Non conforming loans with a 680+ Credit Score! - JUMBO ...

Maore reciilie fram c1ity arc »



,‘-"‘"—"w ~ T
< SH cutx.ﬂrg,r'mﬂrtgage—lﬂansf‘l5—20-30@5 ~ o rB 5 [R
‘ v
- " : : :
oo (| 72l E SWWﬁannel Perf.. S lydia-AIO+CVR & AlvsSearchvs Social {5y Communities vs Al.. B chad o- Landing Page Prewie... (3 Tracy Referral Traffic... E Prompt % Banking Data @ All Hands ‘

&

reait UNION OF 1EX05 ProviOes Mortgage oans througn its amiate 1exas Mofjgdle Lending, LLC, NMLS #1641703. CUTX home loan programs are only available in Texas. Loans are subject to

credit approval, CUTX's lending policies, and property approval. Prequalification is not a co ment to lend. Membership required.

n your individual circumstances, including your credit history, loan amount, down payment and CUTX's

"Rates and terms are subject to change without notice. The rate you may receive will depefd

lending policies.
A typical 15-year conforming $300,000 loan with a fixed rate of 5.70% (6.014% APR)
A typical 20-year conforming 5300,000 loan with a fixed rate of 5.85% (6.103% APR) W

A typical 30-year conforming $300,000 loan with a fixed rate of 5.85% (6.040% HFHle

Vi N

®% [ d have 180 monthly principal and interest payments of $2,483.21
ld have 240 monthly principal and interest payments of $2,123.41.
ld have 360 monthly principal and interest payments of $1,769.82.

il does not include amounts for taxes and insurance premiums. If applicable, the actual payment obligation
will be greater. Rates and terms are subject to change without notice. The rate you may receive will depend on your individual circumstances, including your credit history, loan amount, down payment

and CUTX's lending policies.
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Years of your compromising on
design, panels with everyone’s
offer, etc are now problematic



The page that ranks, has a
different footer with different
rate disclosures







Tracking the
wrong
prompts







USER RESEARCH: BANKING & FINANCE

How Comfortable Are Users With Al for Banking Tasks?

Ranked by comfort using Al, most to least. Points reflect relative comfort; mean scores out of 10

® Points Mean

Compare banks
Compare products

Find rates & fees
Understand terminology

Evaluate eligibility/requirements

Apply for a credit card/loan ‘ 2.3
0 50 100 150 200 250

seerinteractive



Banking Task
30 People

Least vs Most words in a
prompt?




REAL People interviewed: 30
REAL Prompts reviewed: 114

COST: $800
TOOL: Outset.ai




HR leaders
prompts
included -

Knowh brandsW:---




#1 Own your branded searches

If you do not own your brand, someone else will.

G2, Capterra, third-party review / affiliate websites are not our friends when it comes to
getting clicks.

Is [BRAND NAME] good?
[BRAND NAME] reviews
Is [BRAND NAME] legit?
Is [BRAND NAME] trustworthy?
Does [BRAND NAME] work?

Is [BRAND NAME] worth it?

@ https://harpsdigital.com

What is [BRAND NAME] known for?

What makes [BRAND NAME] different?

Pros and cons of [BRAND NAME]

Does [BRAND NAME] offer [FEATURE]?

Does [BRAND NAME] do [FEATURE]?

Comparisons

Best alternatives to [BRAND NAME]

Competitors to [BRAND NAME]
How does [BRAND NAME] compare?

Tools like [BRAND NAME]

Is [BRAND NAME] better than
[COMPETITOR]?

Best [CATEGORY] tools for [AUDIENCE]

Why enterprise teams choose [BRAND
NAME]

Is [BRAND NAME] right for [USE CASE]?

Niche Questions

Is [BRAND NAME] expensive?

[BRAND NAME] cost vs competitors

Does [BRAND NAME] offer discounts?

Is [BRAND NAME] secure?

Is [BRAND NAME] SOC 2 compliant?

[BRAND NAME] security review

Analysts’ take on [BRAND NAME]

14



Be THE Brand
People Put into Prompts
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navy federal vs - Google Search
navy federal vs usaa

navy federal vs capital one

navy federal vs usaa auto loan

navy federal vs penfed

navy federal vs bank of america
navy federal vs capital one checking
navy federal vs chase bank

navy federal vs veterans united

navy federal vs wells fargo



sun east fcu vs pfcu X §& @ Q
ELIGIBLE (LEARNING) Your ads can show for this search
4 AlOverview
Sun East Federal Credit Union (based in Aston, PA) and PFCU (Philadelphia Federal L
. . . Ce ) Abou* -ederal Credit Union
Credit Union) are both not-for-profit, member-owned institutions serving the Greater
$3 oun East has grown to over $905

Philadelphia area. Sun East has 6+ locations and focuses on local community support,
while PFCU offers a broader, regional network. Both generally offer competitive rates
and lower fees compared to traditional banks. - Sun East Federal Credit Union +4

.ssets. Anything earned above...

Sun East Federal Credit Union “ranklin Mint? : r/Delco - Reddit
_ _ . Juri FFCU Service: Police and Fire
e Focus: Strong local presence in Delaware County, PA, with a focus on personalized Ceders \n is recommended for its
service.

Show more v

Reddit - r/philadelphia
10+ comments - 14 years ago

Moving at the end of the month. Need a good credit union ...

If you live, work, go to school, or worship in Philadelphia proper then you're eligible to join PFCU. | bank
there and | really like it. If you ... Read more




AlMode All  Images Videos Mews  Maore -

specific quotes?
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Sponsored

Find tree removal services in Portland that can provide you with a
quote.

I:I.EF:J urbantimbertree.com

Portland, Oregon | Tree Cutting Company & Tree Stump Removal

Reliable Tree Remaval Service in Portland, Oregon. 1SA Certified Arbarists. 25,000+ Trees
Removed Same-Week Removals from $300.

6 Thumbtack

Tree Removal Cost - Tree Removal in Portland

Get estimates for tree trimming and rermoval from trusted professionals.

A0=F 13 sites

Tree Removal Cost [2026 Data] |
Ang

How Much Does Tree Removal Cost? [200
Data) ... Tree service costs depend on ol

4 Angie's List

Your Guide Ta Tree Removal Costs
Amplify Credit Union

Faciors That Affect Tree Bemoval Costs. T
coat of removing a tree can range from at

T  Amplify Cradit Unicn

Tree Removal Pricing: What to
Expect and How to Budget

Linderstanding Tree Removal Costs: What
Evary Ohio Homeowner Should Know. A b

¥ wawvenaertresservica.com

Show all



seer Brand PromptCompare Compare History Prompts Settings Why | Built This
Interactive

Brand Prompt Compare

Compare how Al describes your brand vs competitors

START WITH A TEMPLATE

Agency Comparison (Detailed) Head-to-Head (2 Brands)

I'm a marketing manager evaluating agencies. Compa% I'm choosing between {brand1} and {brand2}. What are
{brand1}, {brand2}, and {brand3} — give me the pros and the strengths and weaknesses of each? Compare their
cons of eac... reputation, exp...

Recommendation Request Visibility & Reputation Audit

Tell me everything you know about {brand1} vs {brand2} | work at {brand1} and I'm worried about our visibility in Al
vs {brand3}. Who would you recommend for a mid- search compared to {brand2} and {brand3}. How do we
market B2B company... stack ...

OR WRITE YOUR OWN

Example: I'm a marketing manager evaluating agencies. Compare Seer Interactive, Wpromote, and
Directive...



Compare how Al describes your brand vs competitors

START WITH A TEMPLATE

Agency Comparison (Detailed) Head-to-Head (2 Brands)

I'm a marketing manager evaluating agencies. Compare I'm choosing between {brand1} and {brand2}. What are
{brand1}, {brand2}, and {brand3} — give me the pros and the strengths and weaknesses of each? Compare their
cons of eac... reputation, exp...

Recommendation Request Visibility & Reputation Audit

Tell me everything you know about {brand1} vs {brand2} | work at {brand1} and I'm worried about our visibility in Al
vs {brand3}. Who would you recommend for a mid- search compared to {brand2} and {brand3}. How do we
market B2B company... stack ...

OR WRITE YOUR OWN

,
I'm a CEO of a 50M equipment leasing business, we have to have a strong line of credit in our business,
we are veteran owned and I'm looking at 3 banks Wells Fargo, Navy Federal, and united bank of
philadelphia.




Step 2: Select Concepts to Evaluate

Check the topics that matter most to you. Only selected concepts will be scored.

Line Of Credit Availability

Ability to secure and maintain adequate credit lines for business operations and growth

Veteran-Focused Benefits
Special programs, discounts, or services tailored specifically for veteran-owned businesses

Equipment Financing Expertise
Specialized knowledge and product offerings for equipment leasing and asset-based financing

Business Lending Terms
Competitiveness of interest rates, repayment flexibility, and overall loan conditions

Relationship Management
Quality of dedicated business banker support and personalized account management

Financial Stability

Bank's overall financial health, ratings, and ability to support long-term business partnerships

Technology And Digital Banking

Quality of online platforms, mobile apps, and digital tools for business banking



Radar Chart Comparison wviatrix RaAW Responses sources (14) Quality Check

Line Of Credit Availability

Technology And Digital Banking Veteran Focused Benefits

/

Business Lending Terms Equipment Financing Expertise

M Navy Federal Credit Union M United Bank of Philadelphia m Wells Fargo

.

-

Line Of Credit Availability (5.8 gap) Veteran Focused Benefits (5.5 gap) Equipment Financing Expertise (4.5 gap) Business Lending Terms

Technology And Digital Banking (2.1 gap)

Line Of Credit Availability Significant gap: 5.8 pts

Wells Fargo: 9.4 Navy Federal Credit Union: 5.0 United Bank of Philadelphia: 3.6

Wells Fargo - Gemini 3 Flash - 9.4/10

“Wells Fargo has the highest lending capacity and can provide sophisticated syndicated lines of credit or warehouse lines specifically designed for leasing
companies.”

[N P I [ (. PR LY T N P F . YL L o T ool [ -~ mIm




Line Of Credit Availability (5.8 gap) Veteran Focused Benefits (5.5 gap) Equipment Financing Expertise (4.5 gap) Business Lending Terms

Technology And Digital Banking (2.1 gap)

Technology And Digital Banking Significant gap: 2.1 pts

Wells Fargo: 5.5 Navy Federal Credit Union: 4.5 United Bank of Philadelphia: 3.4

Wells Fargo - Gemini 3 Flash - 5.5/10
“The response does not provide specific information about Wells Fargo's digital banking capabilities.”

Navy Federal Credit Union - Gemini 3 Flash - 4.5/10
“The response does not provide specific information about Navy Federal's digital banking capabilities.”

United Bank of Philadelphia - Gemini 3 Flash - 3.4/10
“The response does not provide specific information about United Bank of Philadelphia's digital banking capabilities.”

Wells Fargo - Claude Opus 4.6 - 5.5/10

“National footprint with robust commercial online banking platforms.”

Navy Federal Credit Union - Claude Opus 4.6 - 4.5/10 /

“Limited commercial treasury management and syndication capabilities compared to a major bank.”

United Bank of Philadelphia - Claude Opus 4.6 - 3.4/10
“No mention of commercial online banking platforms or digital banking capabilities for business operations.”

Wells Fargo - Claude Sonnet 4.6 - 5.5/10
“Offers treasury management and sweep accounts to optimize liquidity, though not emphasized as a primary strength.”

Navy Federal Credit Union - Claude Sonnet 4.6 - 4.5/10
“Not emphasized as a primary strength in the response; focus is on relationship banking rather than digital tools.”
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When you think you can track
everything, you shift to making
the easily trackable KPIs grow

29
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The math ain’t mathin

Part 1




Keyword MSV

If | can get you Ranked
MSV x CTR = Visits
Visits x CVR = Conv'’s |
Conv x Value = ROI!

Search volume (no idea)
Personalization (no idea)
CTR (no idea)

Visits (1/20th of SEO)
Conversions from Al (low)




Al Memory Builds a
Knowledge Graph Around
Each Person




¢ ~ A
When Al knows a user's A
life stage, iIncome context,
& past $ questions,
recommendations are Christian

_hyper-personalized. 99  Warc




'‘Best credit card for a g

user who's about travel to
Japan is a different
answer than someone
renovating a home. o9

Christian
Ward

\_




"Using your memories of me, build a
financial, family, and life stage profile
— the kind a financial advisor or
personalization engine would use. Flag
what you know confidently vs. what
you're inferring vs. what's missing."




FINANCIAL PROFILE
Income level

Income orientation
Business structure
Wealth deployment
Acquisition offers
Spend pattern

Home /[ real estate
Investments [ portfolio

Debt picture

High inferred
Intentionally capped — "Life of Enough”
Founder, independent, 250+ employees
Profit-sharing, community, nonprofits
Turned down — not exit-oriented
Travel, speaking, experiences

Unknown gap

Unknown gap

Unknown gap



FAMILY & RELATIONSHIPS

Partner Nora (travels with frequent
Children Unknown g:
Dependents Unknown g:
Family travel Mexico City trip mentioned with fam

Caregiving obligations Unknown g:



LIFE STAGE

Career phase Peak / legacy building, not growth mode
Founded Seer 2002 — 20+ year run
Age estimate Late 40s-early 50s inferred

Health & body Serious endurance athlete, marathon runner
Retirement outlook No signals — work appears identity-central
Charitable engagement Active — Covenant House, Hopeworks, MCC boards
Philadelphia-based Yes — Seer HQ, community rooted

Biggest gaps for financial personalization: home ownership status, dependents, investment strategy, and
retirement horizon. These would change recommendations significantly — especially for insurance, estate
planning, and any savings products.



1. Financial Profile

High Confidence (direct signals)
e Business ownership: CEO of a ~$30M agency

¢ Equity philosophy: Has given ~50% equity to team — prioritizes shared wealth creation

¢ Exit intent: Planning to sell in ~4-5 years

* Growth tension: Currently plateaued, evaluating ability to reach ~$50M
e Risk tolerance: Comfortable with calculated risk; views business inherently as risk (client exposure,

lawsuits)

Inferred

¢ Net worth composition: Likely heavily concentrated in private equity (illiquid) x

e Liquidity posture: Moderate liquidity, but majority of wealth tied to business outcome x
* |nvestment style:

e Prefers asymmetric upside (network, brand, IP) over incremental returns x

e [Likely under-indexed on passive financial optimization vs. strategic bets x
¢ Spending philosophy:

e Willing to spend for time, experiences, or leverage

¢ Not optimizing for lowest cost (optimizing for impact/ROI)



2. Family Profile

High Confidence
e Married with children

¢ \alues time at home: Target = ~25 days/month with family
¢ [Intentional parenting:

e Designing structured 1:1 "date nights” with each child

e (Concerned about kids lacking “hustle” due to privileged upbringing
¢ Spouse dynamic:

e Wife highly supportive in major life events

* Tension around lack of small, everyday gestures

Inferred

e Household income: High, likely top percentile
¢ Family lifestyle: Upper class, stable, not resource-constrained
e Parenting philosophy:
e Wants to simulate scarcity/drive without actual hardship
e \alues exposure, intentionality, and character-building
e Emotional drivers:

e |egacy (kids + team)



The math ain’t
mathin’

Part 2
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Hewlth Center & | 0.9 mi

Bus Routes

Bus 38 and 40 408 St & Brown St| 20 fy
Bus 3% 40% 54 Asgen St 400 1t
Trolley/EL

Trokery ¥0: 41 8§t s Lancastor kve | 0.3 mi
EiL: 40th Stremt Station | 0.7 mi

e

Launch 3
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POOM Heatthcare Contar | 05 mi
Hewlth Center & | 0.9 mi

Bus Routes

Bus 38 and 40 408 St & Brown St| 20 fy
Bus 3% 40% 54 Asgen St 400 1t
Trolley/EL

Trokery ¥0: 41 8§t s Lancastor kve | 0.3 mi
EiL: 40th Stremt Station | 0.7 mi

e

Your work is...
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Words per answer (ChatGPT + Finance)

Month Avg Words Under 300 words | Over 500 words
Oct 2025 202 92% 0%
Nov 2025 200 96% 0%
Dec 2025 560 8% 55%
Jan 2026 523 0% 56%




The math ain’t
mathin’

Part 3
(attribution)




GO gle credit union in texas

Top credit unions in Texas include large, member-focused institutions like Credit Union of
Texas (CUTX), RBFECU, Texans Credit Union, and UFCU, offering competitive auto loans,

DW-1ec S CKITIG, Aalld MN=VYield AV ]S, bl TIO JTern provide edrily dire

deposit and statewide or national branch access, focusing on community-based, non-
profit banking. @ Credit Union of Texas +5

Top Credit Unions in Texas (By Reach & Offerings)

Credit Union of Texas | Better Banking, Auto
Loans, Mortgage ...

and active in our community. Credit Union of
Texas is on a mission to create opportunity for...

&5 Credit Union of Texas  }

M

offering 2-day early pay, high-yield money market accounts, and extensive auto loan
options.

rewards checking.

| €3 REECI ¢

o First Community Credit Union (FCCU): Prominent in the Houston area.

w
Banking, Auto, Loans, Credit Cards, Mortgages |

RBFCU - A ..

Banking, Auto, Loans, Credit Cards, Mortgages |
RBFCU - A Texas Credit Union * Join RBFCU's. ..

A+ Federal Credit Union - Award-Winning Texas
Credit Union

[

A+ Federal Credit Union - Award-Winning Texas
Credit Union. Don't Miss An Early Payday! Set ...

A" A+ Federal Credit Union 3

Show all



GO gle credit union in texas

Al Mode  All Images Maps Forums News  Videos More ~ Tools ~

Results for Texas, USA - Choose area  :

4 Al Overview

lower fees, and extensive local branches. These nonprofits prioritize member financial

health, often providing early direct deposits, high-yield savings, and community-focused
services. 9 Credit Union of Texas +4

Major Texas Credit Unions

« RBFCU (Randolph-Brooks Federal Credit Union): One of the largest in the state,
known for competitive rates, cashback rewards, and early direct deposits.

« Credit Union of Texas (CUTX): Offers comprehensive banking, focusing on
community involvement and financial education.

« UFCU (University Federal Credit Union): Strong in Central Texas, offering
personalized banking and a wide ATM network.

Credit Union of Texas | Better Banking, Auto
Loans, Mortgage ...

and active in our community. Credit Union of

Texas is on a mission to create opportunity for...

&p Credit Union of Texas $

Banking, Auto, Loans, Credit Cards, Mortgages |
RBFCU - A ...

Banking, Auto, Loans, Credit Cards, Mortgages | “ j
RBFCU - A Texas Credit Union * Join RBFCU's...

¢9 RBFCU

ALLIANCE Credit Union - Lubbock

our business model is second to none.

Al DT TAKIALE Meaadid ] limimem i e m e md mle mimim




Google

credit union in texas

4 Al Overview

Top credit unions in Texas, such as Randolph-Brooks (RBFCU), Credit Union of Texas
(CUTX), and Texas Trust, offer competitive rates on loans, high-yield savings, and
community-focused banking. Major options include First Community (FCCU), Texans

Credit Union, and Firstmark, serving residents with digital banking and localized
branches. @ Credit Union of Texas +4

Top Texas Credit Unions by Service

carvind members in epecific Texas counties

Credit Union of Texas | Better Bar
Loans, Mortgage, Refinancing

Credit Union of Texas (CUTX) is a
union that offers financial produc

&6 Credit Union of Texas

Banking, Auto, Loans, Credit Card
RBFCU - A Texas Credit Union

Randolph-Brooks Federal Credit L
a financial partner for over 1 milli

¢9 RBFCU

*

Credit Union Partners

There are many credit unions in il
including: * **Capitol CU** * **Go

@ Austin Chapter of Credit Unions

Show
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“AI
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If GEO is SEO with a different label, agencies

can market the same playbooks with fewer
operational changes.

They can continue selling the same work,
packaged for a new era, without changing the

underlying skill set.
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lincoln financial

AlMode All Images News Forums Videos  Shopping More ~ Tools ~

@ Lincoln Financial

https://www.lincolnfinancial.com » public » individuals

LR X

Lincoln Financial: Individuals

Lincoln Financial Group provides resources and solutions that help empower Americans to take charge
of their financial lives with confidence and optimism.

My account N
Learn more about the annuity account process by signing into ...
Login/Registration help y

Log in to your account or register your Lincoln account.



Prompt Variant

What are the best agencies for generative engine optimization?

Platform

4 Gemini

Prompt Variant

What are the best agencies for generative engine optimization?

Citations

Citation Competitive Presence

(®) No
Tinuiti No
Razorfish No

of Power No

Citations

ital.com/blog/generative-engine-optimization-a... I ——

® firstpagesage.com/seo-blog/the-top-generative-engine-...

: : : : ® www.siegemedia.com/strategy/best-generative-engine-...
Ine-optimizatio... ° ybesre °

® www.m Unro-agenCy}’tOp'generatiVE'engine'OptimiZatiOn

® beomniscient.com/blog/geo-agencies
ry,

generatemore.ai/blog/top-generative-en

nogood.io/blog/ai-marketing-agency

® gofishdigital.com/blog/generative-engine-optimization-a...

@ generatemore.ai/blog/top-generative-engine-optimizatio...

digitalagencynetwork.com/agencies/usa/ais

@ nogood.io/blog/ai-marketing-agency

@ digitalagencynetwork.com/agencies/usa/ai-marketing

www.m1- [10-best-ai-marketin¥-agencie...

® www.ml-project.com/blog/10-best-ai-marketing-agencie...

® www.accordtechsolutions.com/blog/top-7-ai-marketing-...

www.accordtech

3 @ thedigitalelevator.com/blog/best-generative-engine-opti...

thedig blog/best-generative-engine-opti...




Go~#gle

top geo agencies

() Results for Northern Liberties, Philadelphia - Choose area

4 Al Overview

Top 12

Generative Engine

Optimization (cEQ)

. Agencies in the UK for

AG E NCI Es a, search 2026

Top Generative Engine Optimization (GEO) agencies in 2026 specialize in optimizing
content for Al-powered search (like Google Al Overviews and ChatGPT) to increase brand

Animalz, focusing on Al-driven content, reputation management, and high-quality
technical SEQ. @ First Page Sage +4 &

Top GEO Agencies by Category

Key Services Offered
Leading GEO agencies blend traditional SEO with modern Al requirements:

« Answer Engine Optimization (AEQ): Structuring content to be directly quoted by LLMs.
« Al Citation & Authority Building: Managing reputation signals to ensure Al trust.

» Content Strategy & Generation: Creating expert-driven, Al-ready content.

== - I=T

The Top Generative Engine Optimization
(GEQ) Agencies of 2026

In this report, we share the top generative engine
optimization (GEO) agencies of 2026, based on...

S—

The 11 Best Generative Engine
Optimization (GEO) Agencies of 2026

Animalz — Best for Content-Driven GEO. Animalz

@& First Page Sage

is a premier content marketing agency for B2B...

() The Digital Elevator

The Top Industrial GEO / AEO Agencies of
2026 - First Page Sage

Table_title: The Top Industrial GEO / AEO
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Feb 2, 2026 — In this article, we share our research on the top SEO companies in the US across 10
different niches.

v First Page Sage
= https://firstpagesage.com» SEO Blog» SEO Blog

The Top SaaS SEO Agencies of 2026

Feb 11,2026 — This report provides our findings on the top SaaS SEO agencies, based on their
experience, specialties, notable clients, and leadership.

& First Page Sage
= https://firstpagesage.com» SEQ Blog» SEOBlog

The Best SEO Agencies in the World: 2026 Edition

Feb 5, 2025 — This report takes ranks the top 20 best SEO agencies in the world based on a combination
of external signals and agency experience.

& First Page Sage
= https://firstpagesage.com» SEQ Blog» SEO Blog

The Best SEO Consultants of 2026

May 22, 2025 — In this article, we share our picks for the best SEO consultants, based on their expertise,
accomplishments, and experience.

v First Page Sage
= https://firstpagesage.com» SEO Blog» SEO Blog

The Top Healthcare Marketing Agencies in 2026
Feb 11,2026 — This article ranks the top healthcare marketing agencies in 2025.

v First Page Sage
= https://firstpagesage.com» SEO Blog» SEO Blog

The Top HVAC Marketing Agencies in 2026

Jan 16, 2026 — The following report ranks the top HVAC marketing agencies in 2025, which our research
team determined using a proprietary algorithm.

v First Page Sage
= https://firstpagesage.com» SEQO Blog» SEQO Blog

The Top Cardiologist SEO Agencies of 2026

Jan 21, 2026 — Our research team conducted an analysis of the top cardiologist SEO agencies in the
United States and selected the top 8 agencies to feature in

Primary
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Medasuring your success by outputs
first, trust second, shippingis
prioritized over value.
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In a world of infinite
content,

— the
ones they trust to
and surface
what matters. 8 &
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1l Publisher Referral Traffic Analysis (2023-2025)

@ Overall Performance Summary

Publisher 2023 Total 2024 Total 2025 Total Overall Growth
Ahrefs 45 PV 161 PV 1,425 PV +3,067% 5~
Moz 364 PV 119 PV 52 PV -86% .1
Semrush 65 PV 15 PV 298 PV +358%
ZDNet OPV OPV 53 PV NEW in 2025
Inc.com OPV OPV 33 PV NEW in 2025
eMarketer 6 PV OPV 14 PV +133%

Adweek OPV OPV OPV No traffic X



MORE efficient




SOURCE

Organic search

Direct traffic

Organic social

Referrals

Email marketing

Other campaigns

AI Referrals

SESSIONS |

224,152

148,022

29,499

29,000

15,317

11,635

4,168

SESSION
TO
CONTACT
RATE

N

0.41%

1.01%

2.34%

1.17%

0.65%

1.97%

0.86%

Direct - 146%
Social - 470%

Referral - 185%




HARDEST to track!



What to do







Melissa Panganiban - 2nd

Vice President, Consumer Lending & Operations
Greater Chicago Area - Contact info

500+ connections

(View in Recruiter) @

4 Great Lakes Credit Union



Experience

GLCU Great Lakes Credit Union

———1 11 yrs 5 mos

Vice President Consumer Lending & Operations
Full-time

Apr 2024 - Present- 2 yrs 1 mo

Hybrid

Responsible for oversight to our consumer lending operations and servicing division. Leads efforts related to

strategic partnerships, loan pricing, product development, process improvements and ancillary sales. I e n u I ed

@ Credit Risk Management, Fair Lending and +6 skills

Vice President Consumer Lending
Full-time

Mar 2022 - Mar 2024 - 2 yrs 1 mo
Hybrid

Leads our consumer team in the areas of production, product strategy/implementation, pricing, promotions,
strategic partnerships, revenue generation, and loan sale opportunities.

@ Strategic Leadership, Quality Assurance and +7 skills

Sr Manager- Member Contact Center
Oct 2019 - Feb 2022 - 2 yrs 5 mos




Kevin Glueck
Data-Driven Digital Marketer | SEO Strategy | UX | Email Marketing

GLCU Digital Marketing Specialist
== Great Lakes Credit Union - Full-time
May 2024 - Present - 2 yrs

Greater Chicago Area

- Maintain sole responsibility for upkeep of glcu.org and three microsites, working with product teams and ven-
dors to optimize site for organic traffic and accurate conversion tracking, resulting in 59% increase in... more

@ Search Engine Optimization (SEO), Digital Marketing and +1 skill

New Hire

1yr 6 mos

Chicago, lllinois, United States

Search Engine Optimization Manager

Full-time
Apr 2023 - Nov 2023 - 8 mos

S L R WA

- Executed comprehensive international SEO strategy, encompassing keyword research, positioning and track-
ing across six languages in six regions... more

@ WordPress, Marketing and +6 skills

Senior Digital Marketing Specialist
Jun 2022 - Apr 2023 - 11 mos
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about your brand
no matter what, and if you
don't provide a clear official
version, they'll




CCwe're entering an era
where third-party content 8
about you may matter R
more than the content you
produce yourself 99




Make sure your good news is
everywhere
Sponsored story, website,
linkedin, Youtube, reddit
(later)
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IN THE NEWS

IN THE NEWS IN THE NEWS

IN THE NEWS

seer Interactive ast Company orbes Highlights aMarketer cites
amed a 2026 Goog|e eutur@ed Al Search ontent Freshness nteractive Rese«

| . Study from Seer Research from Seer N Gooadle CTR
remier Partner oractive teractive 9

Seer Interactive Named Fast Company Forbes Highlights eMarketer Cites Se
a 2026 Google Premier Featured Al Search Content Freshness Interactive Resear
Partner Study from Seer Research from Seer Google CTR
FEBRUARY 25, 2026 — Philadelphia-based Interactive Interactive JANUARY 15, 2026 — eMarketer re
digita ﬁjcrke: ng ager‘l-:*-f:'. Seer Interactive, FEBRUARY 9, 2026 — Fast Company cited FEBRUARY 3. 2026 — Forbes cited Seer's cited our rese-g rch on how Alis c
has achieved 2026 Premier Partner status . N . . _ : search behaviors among consur
| original Seer research on Al Overviews in content recency research in an article .
in the Google Partners program. A Go... - L . . hey included data from our AIO
a recent article about what the author about customer targeting in the age of Al R

Inside Seer calls the Al search paradox: the suppress.. As the Forbes Business Council article .. JIONGSICe.-

>ad more — >ad more — >ad more — >ad more —

IN THE MEW: IN THE HMNEWS IN THE MEWS: IN THE MEW:

Seer Interactive Research @ Content Recency Search Engine Land Search Engine Lanc
Featured in Inc. Analysis @ Research from Seer Highlights SEO Real Talk Shares AlO Impact
of CTR and Al Overviews B Interactive Featured on from Seer Interactive CEQO B CTR, Cites Latest Se




What it's really like to work
with Seer Interactive

You're probably here because you want to know what it's actually like to work with

us. If you're looking for numbers and results, we've collected those case studies

for you here. But we take partnership just as seriously as performance. Here's

what it's really like to work with the Seer team.

Updated April 2026

m PROPERTY MANAGEMENT ENTERPRISE ENTERPRISE SOFTWARE m ENTERPRISE SOFTWARE

FORTUNE 500 FORTUNE 500
ON WHY ROI ALONE DOESN T EXPLAIN WHY
CLIENTS STAY \
ON HOW SEER BECAME THE FIRST CALL WHEN ON HOW SEER S WORK GETS TALKED ABOUT IN
SOMETHING NEW COMES UP ROOMS THEY RE NOT IN

| can't say enough about how

I I o - L e T = T I T T o e By I Vst 19 vyt e e te R sy s e e 1 e
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You already are!!



LinkedIn Citation Rate
by Al Model

5.3%

Perplexity [y

13.5%

ChatGPT Search @

14.3%

Google Al Mode #

LLM % of responses with LinkedIn

semrush.com

<) SEMRUSH

of-1x]5



|ntent Of Clted 10.60%
LinkedlIn Posts 7%

Share knowledge / Advice

‘ : 54.55%

Perplexity

@ Promote product/ Service
¢ Company update

¢ Opinion/ Other 25.48%

12.27% 13.52%

8.96% 6.84%

®

Google Al Mode

+

ChatGPT Search

16.16% 14.83%

62.61% 64.81%

semrush.com <) SEMRUSH



& Post

Shubham Saboo & m 4 -
@Saboo Shubham

| eave everything else to Al and just build distribution in 2026.

Claude Code, Cursor, Gemini CLI will make code a commodity and
distribution will be the only real moat.

4:11 PM - Dec 31, 2025 - 54K Views

Q 61 1130 Q 280 (] 115



Company vs Member Citation Bias
(LinkedIn URLS)

e Company %
OO O® Member%

Perplexity ChatGPT Search Google Al Mode

59% N% N%

4% 99% 99%

semrush.com <) SEMRUSH



What it | build

internal
influencers and
they leave?
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What happens |f
they don't join you in
the first place?

29



| hope | built enough
TRUST today




| hope you double down on

TRUST, Tomorrow!




	AI is a TECH BRO
	Hallucinations
	1 in ___________ Banks have a similar name
	Banks that share a name with a failed institution experience roughly a 0.5% drop in transaction deposits, even if they are unrelated to the failed entity.
	First Republic Bank vs Republic First Bancorp
	First National Bank & Trust PA, KS, WI
	West Community CU (Missouri) Community West CU (Michigan)
	Seen
	Believed
	Chosen
	SPEED VS TRUST
	VALUE vs VISIBILITY
	All over France finding great restaurants
	Build 1900 (seen) Michelin Star (believed) Booked solid (chosen)
	Another company B2B finance inspired by that and did this...
	7 hours
	Zombie Content
	100% Formulaic 100% AI Slop
	100% Formulaic 100% AI Slop 100% Ignorable
	Drive and taste food?
	Build 50 pages with AI?
	Getting OUTSPENT No longer means Getting OUTMARKETED
	Posts per month
	Posts per month
	% Posts people
	Winning
	Bigger ALWAYS Wins
	Ranked #5 Ranked #55
	90% visibility 0% visibility
	Web
	Training
	This is your moment
	Marketing built around channels instead of CUSTOMERS problems.
	AI is broadly better than  Google at rewarding smaller players*
	53%
	Ready??
	Best  applicant tracking system
	Overdraft + AI Research
	7 of 9 owned
	Visible & expandable
	0 of 7 owned
	Invisible
	F12 CTRL + SHIFT + P
	What is the difference?
	Invisible but expandable
	Visible not expandable
	2005
	2018
	2023
	2025
	# Super Bowl Appearances
	1996
	Owns  0 of 5
	Years of your compromising on design, panels with everyone’s offer, etc are now problematic
	The page that ranks, has a different footer with different rate disclosures
	Let’s get HUMAN
	Tracking the wrong prompts
	we forgot the humans!
	Banking Task 30 People Least vs Most words in a prompt?
	REAL People interviewed: 30 REAL Prompts reviewed: 114 COST: $800 TOOL: Outset.ai
	6 of 14  HR leaders prompts included known brands
	Be THE Brand  People Put into Prompts
	GEO MATH ain’t SEO MATH
	When you think you can track everything, you shift to making  the easily trackable KPIs grow
	GEO isn’t a performance channel
	The math ain’t mathin’ Part 1
	SEO Math
	GEO Math
	AI Memory Builds a Knowledge Graph Around Each Person
	When AI knows a user's life stage, income context, & past $ questions, recommendations are hyper-personalized.
	"Best credit card" for a user who's about travel to Japan is a different answer than someone renovating a home.
	"Using your memories of me, build a financial, family, and life stage profile — the kind a financial advisor or personalization engine would use. Flag what you know confidently vs. what you're inferring vs. what's missing."
	The math ain’t mathin’ Part 2
	Launch 3/26
	Training 1/25
	Your work is...
	Not in answers
	How many brands are typically in a search?
	The math ain’t mathin’ Part 3 (attribution)
	how to assess the “AI helpers”
	If GEO is SEO with a different label, agencies can market the same playbooks with fewer operational changes.
	They can continue selling the same work, packaged for a new era, without changing the underlying skill set.
	HALP!
	None have my banking relationships
	Visibility doesn’t equal Being believed or chosen
	Primary
	Secondary
	Winning
	build

	trap
	I’m slow playing AI visibility
	That SUCKS  for Seer...
	Seen
	Believed
	Chosen
	New Contacts
	Direct
	Referral
	TRUST Channels are  MORE efficient
	Direct - 146%
	Social - 470%
	Referral - 185%
	TRUST Channels are HARDEST to track!
	What to do
	INTERVIEW
	Tenured SME
	New Hire
	REVIEW
	Tell me about, 1x a week
	Run sales calls against prompts
	Run  paid  keywords against prompts
	REVIEW YOUR REVIEWS
	AI will talk about your brand no matter what, and if you don't provide a clear official version, they'll make one up
	We're entering an era where third-party content about you may matter more than the content you produce yourself
	Make sure your good news is everywhere Sponsored story, website, linkedin, Youtube, reddit (later)
	Turn
	Team into influencers?
	You already are!!
	What if I build internal influencers and they leave?
	What happens if they don't join you in the first place?
	I hope I built enough  TRUST today
	I hope you double down on TRUST, Tomorrow!

