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Early Findings for 
ChatGPT Ads















Branded Query Fan Outs







One high intent 
prompt, run 30x.
As a VP of growth looking to 
future-proof our search 
strategy I want to know which 
agencies are leading the 
conversation on AI search 
rather than just reacting to it







Measuring GEO



What 
incrementa
l value can I 
expect if we 
bid on this 
prompt?



What 
attribution 
model should 
Mike use to 
measure this?



What’s the 
business value 
of high intent 
Copilot 
impressions?



… SO, NOW WHAT?

THREE things to do this month
Run the prompts that matter to your brand in a free ChatGPT account and see whose ad 
shows up. 

Pick 3 priority prompts, run them through SE Ranking’s query fan out tool, assess ChatGPT’s 
association of the prompts with your brand (and your competitors’ brands).

What metric do you wish you could measure? Come back next month with your idea for new 
measurement KPIs - starting with the next metric.

https://seranking.com/free-tools/chatgpt-fan-out-query-extractor.html


Ask us anything
Let's talk about what this means for your team.


